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1. INTRODUCTION creation and establishment of the Morecambe Bay Regional Park
(MBRP)& be a constituent part of the South Lakeland LDF

1.1ROLE AND PURPOSE OF THE PLAN

When the Planning and Compulsory Purchase Act of 2@dde into
effect, it fundamentally changed the planningystem introducingLocal
Development Frameworks (LDEsYeplaceWdcalPan<and W hitary
DevelopmentPlan€OThe reformed planning system aimsdiveamline
the local planning processd promote goositive andproactive
approach todevelopmentmanagement and policyLhis is achieved
through a pladed approach that focuses on greamymmunity
involvementand sustainalie developmentLocalDevelopment
520dzYSyida 6[55a02 LINPRdzOSR | a LJ
to set out the manner in whiclong-term sodal, economic and
environmentalgoals are to be realised.

The LDDwiill help to deliverthe spatial planning strategy for therea e
over the next 1820yearsalongside the North West Regional Spatial (g -~ / Al Fs
Strategy. © Crown Copyright Ordnance Survey. An EDINA Digimap / JISC supplied service

specific area where significantghad S 2 NJ O2y aSNBIF GA2y_Aa YSSRSRd 11t Qa - .
should befocused on implementation, ensuring developmeistof an Tlh's ,gAPl aims ;[otproﬁuedhongterm?ut(:lljég VISI?O fotr)lthe are?hwnh
appropriate quality, scale and mix fan area clear implementation mechanisms to dedinsustainable growth,

stimulateNBE3ASY SNF GA2y T gKAfad LINRPGSOGAY

The production of this AAP is timefs arange of development natural and built assets.

opportunities currently exist within Grangever-Sands and the
surrounding area This AAP wiflet out the regeneration and
conservation of Grangever-Sands at a local levdlut will not be
produced in isolationasit is to form part ofwider the strategy for the
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1.2 CURRENT CONTEXT Area Covered By AAP

Regional Park Context ThisAAP is to focus upo@rangeover-sandsandthe surrounding

villagesof Cartmel which is situated noritvest of the town Cark

At present, the Morecambe Bay and Duddon Estuary Regional Park is in _
Holker Hall and Gardenghichare located southwestof Grangeover-

its preliminary stages. This AAP could help in devepia Regional sands; Flookburglvhich is situated three fites southwest of Grange

Park initiative further. Thieake District National Parkaarrentlythe over-sands and Humphrey Head nature reserve whichocatecthree
major tourist focus of Cumbria, attracting thousands of tourists a ylear.  miles suth of Grangeover-sands.However, tle key focus on this AAP is
begins just north of Grangeversands and would be located adjacent Grangeover-sands agswindow of the MBRP.
to the proposedviorecambe Bay Regional Paplossibly having both sl i A S R Wl e e AT
positive and negative effects upon the MBRP propolag¢. South Lakes
has the potential to offer a different unique visitor experience
complementary to that offered at present in the Lake Distristong
with providing a unique visitor destinatiorhe MBRP should seek to
reducethe inequalitiesof the local and visitor populatigrrontributing
to the sustainability of the area.

{

......

CurrentlyKendalis the most significant service centre to Graruyer-
sandshowever, there is great potential to improve the capacity and
variety of more local services in Grange itséifange ovesands forms
part of the larger Morecambe Bay area which also includes Bairrow
Furness, lEetwood, Ulverston, Heysharviorecambeand the city of
Lancaster.

e Bl = V \/I N ) ©
Crown Copyright Ordnance Survey. An EDINA Digimap / JISC supplied service
Figure 2 Map of Grangeover-Sands and the surrounding areas
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Location of Grange

Grangeover-sands is located on the eastern edge of the Cartmel
peninsulawithin the administrative boundary dhe local government
district of South Lakeland, aride county of Cumbria, at the point

where the River Kent begins to merge with Morecambe Bay. The town
sits on a narrow strip of tatively flat andgenty sloping &nd set

between coastal marshes and the steep topographénge Fell
Hampsfellind Eggerslackvhich are situated immediately to the west of
the town.

Accessibility

The NorthWest Regional Spatial Strategy (2006) identified Graovge
sands as a key service centre within the regiublic and private
transport acessibility and connectivity to Grange is currently
maintained through the Furness Railway Line whiclvigies links to
Lancaster and Manchester, and through the A590 road network
However, there is currently a lack of public bus services in Grange
sands, which could be greatly enhanced, and could have a positive
impact upon easing congestion on the ra&r public highways running
through the town.Issues with connectivity are exacerbated by the
underlying topography of the town, which results in a dramatic
townscape marked in places by severe level changes and some steep
roads and paths. isthistopography which also provides Grange with a
unique natural landscape character, resulting in a-setftained micre
climate.

The Cumbria Cycle &/(CCW)route W2W (Walney to Wearilso adds
a further dimension to the accessibility and connectivity & #rea,
promoting healthy and active lifestyles along with the established
activity of walking in the region. The cresay walk, leading from Hest
Bank to Kents Banis a significant tourist draw to the region, providing
a unique experience for visitor€oupled with the currently fragmented
coastal trail the crossbay pedestrian activity rests at the very heart of
the character and attraction of Grange and Morecambe Bay, giving
greater scope, variety and economic benefits to the local tourist
industry.

CGonservation

A large proportion of Grangever-Sandss a designateadonservation
area,0 S A of Speckl architectwal or historic interesQas itscharacter
or appearances desirable to preserve or enhance (South Lakeland
District Council, 2006).

Population and demographics

According to the migyear population estimates in 2005, there were
4,065 peple living inGrangeover-sands This population is steadily
increasingwith a riseof 22% between 1981 and 200lhe 2001Census
data shows thathe ethnic population of the town iat a low
proportion, being 0.57%.

Area Action Plan
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Age structure

The demographistructure ofGrangeover-sands consists
predominantlyof an elderly populationwith the proportion of 6474
year oldsbeing just over 25%A resultant factor of this is that the
proportion of young people in the town is reasonably Jevith only
8.3%o0f the populationbeingbetweenl15-25yearsold. With an ageing
population and an exodus of younger people from the totine
working age population of Grange is just 4%%ich is significantly
lower than regional and national levels.

Economy and Housing

The housing market in Grange contributes to the demographic trends of

the town. House pricesre relatively higltompared to regional and
national trendswith the average house price #006being£272,584
(Upmystreet, 2007)As a result, there arissues relating tthe
affordability of house®oth for local people and those wishing to
migrate into the areaThis tas been reflected in the 200®outh
Lakeland Housing Needs and Market Assessment Sidmgh indicates
that the affordable housing need has increage®5.8% in the district
since 2002 (SLDC, AMR 2007)

The affordability of housing is also linkedeimployment in the area.

The tourist and service industry provides important employment for the
local populationwith the average unemployment rate (JSA Céaits)

in Grange in April 200being0.4% (7 people) of the working

population This is far belowhe national level of 2.5%1owever, there
is lack of opportunity for high skilled professional employment posts in
Grange.

Leisure and Tourism

In recentyearsthere has, anaontinues to be asteady decline in tourist
numbersin Grangeover-sandsin certainareas thetown currently lack
tourist facilities,includingbasic amenitiesit Y S y Bagkand an indoor
multi-purpose events spacelhe town has also seen the closure of a
major leisurefacility, the Berner€swimming Pool in 200&hich hasleft
a brownfield site ina prime location, just outside the town centre.

There is also a current lack of an evening economy in Grange
sands, including evening leisure facilitisgch asars and restaurants.

Area Action Plan
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1.3 SWORANALYSIS Weaknesses

Weakneses are internal factors which are detrimental to achieving
A SWOHRnalysis is a strategic planning todhis method was emgyed desired objectives. Weaknesses in Grange are generally economic and
after the generation of afcvidence Gathering Repoit, order to social, as the two factors are linked.
evaluate and establish the strengths, weaknesses, opportunities and o _ o _
threats of Grangever-Sands. To develop a successievdopment Decllr_u_n_g tourist n_umbers are a significant weakness in Grange. The lack
framework forGrangeoversands within a Regional Park context, it was ~ Of facilities br tourists, such as the shortage of an evening economy and
deemed necessary to determine the relevant objectives, and to take activities,are contributing factors to féihg tourist numbers.

into account both the internal and external push and pull factors which
would influence the future function dhe town. Such factors can be
economic, environmental, social and physical issues. The key findings of
the SWOT analysis are as follows:

High house prices in Grange are a significant weakitdassmperative
for Grange to prome larger numbers of high skilled jofts educated
people, as this would also aid the affordability of housing in the area.

Opportunities
Strengths PP

Grange has the opportunity and the potential to play an important role
within the Regional Park. In developing Grange as a World Class ;Tourist
Slow Foodand Conference Bstination, there are a wide range of

internal and external factors whichwill&ry 3G KSy (GKS 26y
purpose.

Strengths are internal factors that are deemed to be assets to Grange
oversands. The built and historica$setdocated in Grange include the
promenade and thernamental grdens. Such assets are regularly used
by the local population, and by touristdowever, such features can be
strengthened within the context of a Regional Park.

Within Grange, the Promenade/Lido and Berri&sol site offer unique
opportunities to develop high quality tourist facilities and attractions,
but, as is equally important, to meet the needs of local residents.

In providing a strong and vibrant community within Grasuyersands,

it is essential to possess effective and positive leadership. The strong
sense of community in Grange is a major strength, as groups are actively
engaged with the needs and desires o ttommunity. The $ow foodideais a major opportunity for Grange. The town and its
surrounding catchrent area provide a wle range of local food produce
There are prospects of combining the World Class Tourist and Food
destination with the natural elemestof Grange.

Such strengths are important d@efining the role of Grangever-sands

as a World @ks Tourist, Slolwoodand Conference &stination, and in

fulfilling its role as a key gateway and service centitein the Regional
Park
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Fully exploiting the assets of Grange, while preserving and enhancing
the unique locakénvironment, is therefore the major focus of all such
opportunities.

Threats

External threats are of major concern when developing a strategic
framework for Grang@ver-sands. Defending against such threats may
prove difficult, however an awareness of thewil aid the development
of a more realistic and valuable framework for the future.

Economic factors may prove to be a major threat to developing a future
plan for Grange. In terms of funding for future development projects, it
is important to be aware dinancial issues. There could be a tendency
for reliance upon funding sources such as the Heritage Lottery Bid,
which supplies funding for the maintenance of existing projects with
historical value. However, it is important to determine other funding
partners for more modern and radical developments.

It is important to strike a balance with other areaghin the regional
park, and to overcome threats by providing tourist facilities which offer
a variety of different opportunities and attractions. Withostich a
balance and awarenes&range may risk losing vital tourist
accommodatiorfacilities

Area Action Plan The University of Liverpool$patial Planning In Action
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Figure 3: SWOT ANALYSIS

Strengths Weaknesses
e Promenadekey attraction for local and tourists e High house prices
e Excellent urban parkandgardensLIN2 @A RAy 3 | W= e |ackof high skilled employment sites in Grangever-sands and also the surrounding

the town

e Furness Railwaline

e CrossBay Walks

e Strong independent retail centre

e Morecambe Bayand Humphrey Head aSites of Special Scientific
Interest (SS)

e Activeand knowledgeableeommunity members

e Large, grand btels

e Cultural assets such as Holker Hall

Opportunities
Promenade/Lido and BernefpoolsiteS&a i 6 t AaKYSy i
JtF34Q odAf RAY3I 2y (KS LINRYSYL
Holker Hall

Contributing to the successful establishment biorth West Coastal
Trail

CrossBay Walks

Establishment of Grangever-a | Y R &
destination

Maximisingexisting natural assets such as the Morecambe B&8IS
and also natural trails and nature reserves.

To promote Grang@ver-sands as anique food destination

To develop into a world class visitor destination

Green flag tatus for the parks and gardens

Improved public transport servicegil/bus links

Economic évelopmentestablishment of highly skilled employment
sites

The reinstatement of bridgelinking the town to the promenade
Affordable housing provision to attract pung people to Grangever-
sands and the surrounding areas.

I & sloh-foads A |j dz$

areas
Declining burist numbers

Lack of tourist facilities such as public toiletsarticularly in Kents Bank.

Lack of signage for the Coastahil

Lack of bridges linking Gnge-over-sands to the promenade.

Lack of an evening economy such as restaurants, cineamaspubs

[FO1l 2F Iy I fidzN&RIABRQS NS yWdWEE (0 A

Lack of residents of a working agdue to the cemographic structure of the current
population

Threats
Economic constraintdack of funding partners
Promotion of other adjoining towns within the Regional Park, such as Ulverston, cou
have a detrimental impact upon tourism in Grange.
LakeDistrict
Planning restricions in the conservation areavhich covers a large part of Grange
over-sands

Area Action Plan
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1.4 KEY ISSUES As a consequence of these key issues, certain parts of Grange, such as
the promenade, the lido and the old candle factory, arérfglinto a

Grangeover-sands is a classic Edwardian seaside town which has the state of disrepair.

potential to attract a large number of tourists, particularly due to its

unique character and setting, including its promenade and public With a decrease in visitor numbers, many of the large grand hotels in

gardens. Grange have high numbers of unused bed space. Therefore there is
much potentialfor improvement througtthe promotion of Grange as a

The key issue relating to Grange isdéglining visitor numbergossible World Class. SloWood and Conference Destination

reasons for the decline in Grange are:

o o PANKF LJA | YI 22N AaadadzS F2NJ DN y3aSQa
. Tha_t the town is situatedmothe edge. ‘_’f the _Lake District the town should becomeln order to progress into the future, changes
National Parkand therefore competition is increased. will need to occurmoving beyond concerns witihe preservation

_ . - . _ . polishingand enhancement of the already existing assets of the dtea.
A Grangeis pey UA Lt T e Wiolersoaivherei@itNA & Ui&@important that the town must retain and fix key featuresch as the
numbers are increasing, due to a thorough marketing strategy. promenade, parksand footpaths, and reinstate the demolished
bridges. However, Grangeust alsaocruciallycontemplateimproving its
relations withwider areas within the Morecambe Bay Regional Park and
A There is venyttle in terms of a nightime economy. beyond.

A There is por marketing of key attractioni; Grange.

Furthermore other key issues include a lack of affordable housing and Marketing and partnership working is imperative in tackling the key
highly-skilled employment sectors in Grange. This is seen as a major issues highlighted in Grange, and to ensure that the needs of the local
issue creating a separation or alienation between the age groups, as population and touristsre realised.

young people cannot afford to move into the aread thosevho leave
do not appear to returnThis has exacerbated problems of an ageing
population in Grange.

This Area Action Plan is designed to give some direction to the future
development of Grangever-sands, within the context of the
Morecambe Bayregional Parkby producing a World Class Tourist,

Poor accessibility in parts of the region is also a key issue. Although SlowFood and ConferenceeStination Utilising and building upon the
there is a strong ralink throughout the proposed RegionaiR, rural qualities of Grange, with special attention to the local food
Grange, and itsurrounding areas, such as Cartmel, have limited produceand tourism marketss suggested asaappropriateway
accessibilitypy car and bus. forward in giving Grange direction féuture development and success.

Area Action Plan The University of Liverpool$patial Planning In Action
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2. OVERVIEW A RATEGY Delivering and implementing the vision through increased partnership
working is fundamental to its success. The following diagram provides a
brief summary of the maiaspects of the Grangever-sands vision

This vision statemenis intended to capture the essence of Grargeer- statement, connecting to the World Class Tourist, Slow Food and
sands. This is important in enhancing the current status of the town and Conference Destination preferred strategy.

in describing the desired outcome of this AAP. The visiantended to
inspire, conceptualise, and give direction to the future marketing
strategies and developments proposed within Graioger-sandsover
the next 1520 years.

2.1 VISIONSTATEMENT

Figure 4Key Components of the Vision for Grangeer-sands

Grangeoverd  YRAY W¢KS D2dz2NYSiG DIFGSéleQ

2.2 OBJECTIVES

The objectiveseflect the aspiations of the visiontatement andset out
what the AAP hopes to achieve:

Area Action Plan The University of Liverpool$patial Planning In Action
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1. To develop a distinctive identit and positive brand image of the
Morecambe Bay and Duddon Estuary SRlegion

2.To conserve and promote the sustainable development of tRegional
t I NJ Qa yitadddaNtlirdl Heritayelzssets.

3. To develop and promote a wide range of high quality leisuredd@aurism
facilities and events.

4. To support the development of the North West Coastaiiland provide
good access to RegionBhrk resources

5.To play a part in the wider regeneration of the area by increasing
employment and enhancing business performance in leisure, sport and
recreation and other Park related business sectors and retaining and
attracting economic developmenand high skills more generally

6. To develop the role of the Regional Park as a unifying and binding force in
the area

2.3 DEVELOPING THE PREFERRED STRATEGY

The evidence gathering report, completed in April 2008, established the
key issues relating tGrangeover-sands and its surrounding hinterland.
The outcomes provided the basis and direction for future strategies and
actions in Grange.

The preferred strategy was identified after an extensive compilation of
key decision areas, including the mairesitovered by the AAP, and

after the generation oixkey development stratgies. Such strategies
included High Economic Growth, the Status Quo, the Green Agenda, and

World QassTourism, ®w-Food and ConferenceqSee appendix for full
details ofdecision areas and strategies).

Following on frondevising the key sites and decision areaRegional
Sustainability Objectiveppraisal was completed faach of the six key
development strategieto determine how well each strategy scored
underthemessuch a sgstainable production and consumption, climate
change and energy, protecting natural resourcas] creating
sustainable communitieS.welve criteriavere used to assess the
suitability of each deslopment strategy, such as reducitige disparities
of subregional and regional economic performandeveloping and
marketing the regions image, and protecting and enhancing the viability
of endangered species. (See apperfdixfurther details of criteriq
Based on the outcomes from the sustainabiéfypraisal, the highest
scoring options were established.

A clearer structure of the preferred strategy selection process is shown
below:

Development of Alternative
Strategies and Decision Areas

Thematic RSS Sustainability
Appraisal

Selection of Preferred Option

Figure 5: Development of preferred strategy

Area Action Plan
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As a result of thiprocess the World Class Tourism, Skeeodand 2.4 KEY SITES

ConferenceStrategy was identified as being the preferred strategy.
ThisAAP for Grangever-sands identifiekey decision areas which are

[AY]1Ay3 (KS &0GNIGS3e G2 23GKSNJ ! ! timegraltodetermining the preferred strategy, and which should also
play a key role ishaping future development, aidingiplementation

In developinghe World Class TourisrBjowFoodand Conference The degsion areas were devised partly in themes, and partly as ke
Strategy for the AAP for Grange, it is important to establish partly ’ partly y

collaboration and2 Yy SOG A2y & SAGK 2GKSNI |1t 2‘}?5%35;%@1%35&2@%;&3%2 r{;jraeﬂ:: h)\iﬁg‘gﬁﬁ eds as a
attention should be given to the rail connections between Arnside and - _ '

: . decision areas are as follows:
Grangeover-sands(see diagram below)}urthermore, developing
Grarge-over-sands as a World Class Toubsstination should
complement the actions of other areagthin the MBRPbut should * Distinctive Identity / Image

e : : ; : e Conservation &ustainabilityof
additionally create a unique identity and market&range itself. Natural [Environment] Built and

Cultural Assets

e High Quality Leisure/Tourism

O BJ ECT |VES Facilities/events

e NW Coastal Trail & good access to
regional park resources

e Employment / Business Developmen|
& Regeeration

e Unifying Role of Regional Park

e Berners Car Park / Pool Site
e Promenade (Including
bridges and Lido)

e Flookburgh

KEY S|TES e Cartmel & Racecourse
e Cark, Holker Hall & Gardens
e Humphrey Head
e Meathop Moss

©Crown Copyright Ordnance Survey. An EDINA DigimalsC supplied service

. . Figure 7: Objectives and kesjtes
Figure 6: Map of Grang®versands and surrounding areas. 'gu jectiv et
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The 13 @cision areasire integralin the AAP process, shaping future 1) Ornamental Gardens
development in Grange. Sustainable developmemi community 2) Lido and former nursery site
involvement feature alongsidine development okey decision areas. 3) Playing field

o . . 4) Poor connectiorat end of the promenade
Identifying the key decisioareas has enabletthe development of ideas, ) P

actions and their possible effects throughout this AAP. The decision
areas are presented throughout the planiaterlinked objectivesand
key sites, and are discussed in turn.

e Recreatioal improvements

1) Park Road Gardens

2) NewleisureF I OAf AGASE Ay GKS . SNYSNEQ
The themes of art, food and conference and busirdesselopment will 3) The Bowling Green
thread throughout this AAP. (Please see Key Diagram for more detail).

e Public Art &culptures along thggromenade
2.5 KEY DIAGRAM
e BernersHukx, formingthe combination of three key regenerati
The Key Diagramverkeaf shows a map of Grangeer-sands It has been sites into a mixedisedevelopment.
devised to illustrate the main pigies and proposed enhancememedating
specifically to Grangever-sands in this AAP.

The proposedeneralenhancements are:
¢ General enhancemestto the Gateways (Grangwer-sands and
YSyidQa .yl {dGF GA2yao SroséBaywalle®t dzZRS GAaA 02N FFOAtAGASaA F2NI/
Fd YSyGaQa .lFylz=

¢ Rebuilding of the closegedestrian botbridges, connecting the
promenade to the town and reinstatirthe circular walking routes,

e Environmentalmprovements

Area Action Plan The University of Liverpool$patial Planning In Actio
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Figure 8. Grangeover-sands Keyiagram
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3.OBJECTIVE 1: DISTINCTIVE IDENTITY& POSITIVE BRAND IMAGE
e Potential to create a distinctive image and identity @range
3.1.1INTRODUCTION oversands, as a distinctive locality; a World Classrist, Slow
Food, and Conferend@estination;
This section of thé&APwill introduce how a new distinctive identity and

positive brand image is to be developed for Graioger-sands. Taking e Emerge as a key service centre and a MBRP gateway
into cansiderationthe opportunities of Grange detailed seof actions

will be formulated, liustrating how a new diversified image for the town e Enhance standard of natural and built environment
and surroundng areas could exist.sAa result of this, synergies and

potential conflictsin the context of the Region&arkwill be taken into e Develop an iconic building and themed landmarks

due consideration.

3.1.2 CURRENT STATUS e Tobecome more family orientated
¢ Build upon the existingharketing strategy foGrangeover-

At presentGrangeover-sandsjs arguably lacking a distinctivmage g
sands

and identity. Marketing mateals to promote the towntourist
attractions and local businessd®th via the internet and also those in

Tourist Information Centreare not sufficientlywell developed. 3.1.4 ACTIONS

Ly 2NRSNJ G2 | OKAS@S GKS @AaA2Y T 2iiNdkspdide 6 T8 prdvidus dbppotitinifiel keRtifiéd the @IbwidyendzNA A |
slowF 22 R 02y FSNB y OdsimpolanticdmydneéntiobthyeQ A lactibng are proposed:
strategyto create a distinctive identitfor the townand promote a

positive brand image 1.t NEY2(GA2Y 2F WD2dz2NXSG DNYy3aSQ C

3.1.3 OPPORTUNITIES In developing the MBRP each area is to develop a distinctive and unique
brand imageimages that collectively market the MBRP as a rich and

A review of the current status of this objective has highlighted anumber RA 3SNBE S RSaldAyl A2y d ¢KS ONIYR AYl!

of potential opportunities: This image is come into fruition by;

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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3. Gonfirm position as a key service centre
e Developing Grange into a sleiwod town

e Promoting the existence of high quality independent Confirming Grange as a key service centre within the context of the
retail outlets Regional Park, would dramatically promote and enhance the image and

e Making provision for a flagship restaurant marketing agenda of the town. Under policy RDF2 of thedtDRegional

e More aggressively promoting Cartmel as a high quality Spatial Strategy (2006) it is noted that within the settlement hierarchy
food destination. Due to being home of a Michelin towns such as Grangever-sands have the opportunity to develop into
restaurant and the sticky toffee pudding key service centres based upon their population and services functions.

e 5SSt 21L) Ct2210dzZNBKQa FAAK YINJSi

e Hosting national cookg competitions In accordance with the R&&juirements of key service centres the

following could occur in Grange;

2. Develop into a major business and conference destination
e Provision to provide key retail, leisure, community, civic, health

Grangeover_sands needs to diversify Why people ShOUId want or need and educational faCilitieS to Surrounding Vi||ageS and I‘ural areas
to come to Grange. Therefore more than being a tourist destination,
Grangeoversands needs to brand its selfabusiness and conference  Improvepublictransport links to surroundingpwns and villages

destination through;

° Harnessing a pro business and entrepreneuria| Sp|r|t 4. Market Grangeover—sands as one of the key Gateways to the
e Develop working relationships with big businesses and local MBRPto ensure ceordination
universities

When the MBRP is established, this will present a golden opportunity to
increase the profile of Grangaversands, through esblishingGrange
oversands as one of thieey gatewagto the MBRP. This would occur
through;

e Make provision to expand current conference market
e Develop a new state of the atbnference venue

Area Action Plan The University of Liverpool$patial Planning In Actio
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e Integratingtransport networks with other key windows such as
Ulverston, Arnside and Millom

e Creating anntegratedtourist information network throughout
the MBRP

e Ensurig integrated management and monitoring of the MBRP

5. Raise thestandard of natural and built environments

Marketing Grangever-sands and the surrounding areas as a high
guality, easily accessible and environmentally friendly destinaigon
imperative.The natural and built assets, with high quality green space,
promote a greater tourist demandHowever, there is garticular
potential relatedto improving the statusnd image of Grange, and
more widely, the Regional Parkhis image wilbe formed through;

e Developing a green corridor

¢ Obtain green flag status for parks in the region
e Improve walk routes and paths

e Preserving and protecting the natural assets

6. Develop an iconic building together with locally themed
landmarks

To create a new distinctividentity, in addition to implementing over
arching themes, aitonic development is required. Such a development
would increase the profile of Grange. Sinlifathe installation ofpublic

art and features that are of historical and cultusagnificanceshould
have a positive impact upon the town, but at a smaller scEhe
succesf both the iconic development, and landmark featuresuld
be subject to;

e The promotion of high quality urban design
e Forwardplanning

e Bold and Innovative Ideas

¢ Adaptabilityand acceptability of change

7. Create provisionso attract young families

Grangeover-sands boasts a stroregonomy;however there is a need to
attract young families into the region. Therefore a numbeactions
would need to be implemented such as:

e Providingaffordable housing in a live, work, play environment

e Developnga night time economy

¢ Enhancindgamily facilities

Area Action Plan
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3.1.5 SYNERGIBSID CONFLICTS e The Conservation Area in Grargeer-sands may restrict future
development opportunies
Synergies

There are a number of synergies that exist as the actions of the AAP
build upon the objectives ankey features and asseits Grangeover-
sands. They key synergies arighin the context of the regional park
are:

e Raising the profile of Grang®ver-sands

e Enhancing quality of life

e Developing new employment opportunities

¢ Regenerating the built environments

e Generating accessibility

¢ Providingaffordable housing

e Preserving and protecting the natural environment

Conflicts

There are a number of possildenflicts and issues that need to be
taken into due consideration;

e Local residents masist are-branding of Grange

e Local residents magbject to aniconic buildingwhich could
detract fom the high quality Edwardianehitecture

¢ Provision for affordabléousing may not be approved

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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3.1.6 IMPLEMENTATION SCHEDULE

Action

Key performance indicators

Relative
cost

N
R

Develop into a
major business
and conference
destination

Increased business and

conference activities.

Market Grange
over-sands as
one of the key
Gateways to the
MBRP to ensure
co-ordination

Increase in the numbeof

tourists.
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Develop an Increase in the number of
iconic building
together with

locally themed

landmarks
Create provisions
to attract young
families

tourists.

Increase in the number of young

families.
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3.2 OBJECTIVE 2: TO CONSERVE AND PROMQUSTARABLE 3.2.2 CURRENT STATUS
59+9[ hta9b¢ hC ¢1 9 wo9DLhb! | t!WYQé bl ¢! w! [ X L[ ¢ ! b5
CULTURAL HERITAGE ASSETS. rangeover- -sands and the adtllonal areas covered by this AAP have a

variety of natural built and cultural assets:

3.2.1 INTRODUCTION
e Natural assets:

{dzadGt Ayl o0tS RS@St2LIYSyid OFly 6S RSFAYSR I a wRS@SfZLJYS?fL;l 0K G YSSiaa
c Inte

the needs of the present without compromising the ability of future Morecambe Bay as a Site of Special Scienti rest (SSI) is a key
generationgi 2 YSS8G GKSANI 26y ySSRwate 6. NobylrdaN 1ty # 8,885 8o NEiKsA QipyArdy A YL NDFy i A
broader longterm economic, social and environmental benefits. proposed Regloneﬂark together. The salt marshes in Grarmeer-

Conservation and enhancement of environmental assets are a key part S&nds form part of the wider network of salt marshes in Morecambe Bay
of the creation of a regional park, along with social and economic and are host to a variety of plant, animal and bird life.

aspects. There are several nature reserves located in Gramgg-Sands and the
This second objective is importantfinfilling the Morecambe Bay and surroundng area which are important natural assets.

Duddon Estuary Regional Park Vision which aims to promote the . o .
conservation and sustainable development of theNBriataral, built Meathop Moss Nature Reserve is a significant natural asset with a

that key natural, built and cultural heritage assets are protected while at 'are birds such as the Bitton, Sdeck, Snipe and Curlew.
the same time promoted, developed and implemented further as of Humphey Head Nature Reserve, which is a limestone peninsula, has a

result of this AAP. number of uncommon invertebrates on the site which include the glow
worm, the Northern Brown Argus Butterfly and the small Eggettivi
According to the draft North West Regional Spatial Strat2g0§), (Cumbria Wildlife Trust, 2008).

policies relating to rural areas throughout the regioQ of (;umprig and the A o
South Lakes shoul& & o] NBy 3 u KSY FYR RAOSNEAT éfgulisrjé\ﬁ MasdIxisduré ReSes2aléRaM #npoitaht naturad dsset which
gKAOK SYyKIyOSa U rRglalsestzies that Bu/ KIS NRBHZNESHEAte@ Bix miles northast of Grang®versands, in Withelack.

areas in the region are widelarying in character and contain many Cumbria Wildlife Trust isurrently in the process of transforming 17
AYLRNIFYyG yI GdzNF | MaRiral®ssedsivlitiiny Y Sy (1HFENB 53 325 aixan & | NBEF Ay id2 | WwgSi 62y
Grangeover-sands are important in fulfilling the vision for this AAP, and  wetland birds such ahe bittern, marsh harrier beardectit and reed

must not be sidelined. warbler. Once completed-oulshaw Moss is expected to be the largest

reed bed in Cumbiria.
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Grangeover-sands has an excellent range of urban parks and gardens  important Victorian and Edwardian architectural assets, but also
LINE GARAY 3 I WIAINBSY ySig2aiingnel y R Ksymb#liselfhazlilttirdlith@ortahdezd religiah toNdsal deaple, with over
town. This includes the Park Road Garsland the Ornamental 80% of those in the 2001 Censudi I G A y 3 W/ K NaligidnA I y A (
Gardens, of which the latter has GreElag Status.
Holker Hall near to Cark is also an important cultural agsdtvisitor
e Built assets: attraction which at present remains relatively separated for tigaaly

o _ _ important assets of the promenade and lido sitesdrange.
Grangeover-sands has a number of significant built assets which have

an important role to play in the establishment and sustainable 3.2.3 OPPORTUNITIES

development of the Morecambe Bay and Duddorusg Regional Park. ) _ o o
A review of the current status of this objective has highlighted a number

The racecourse at Cartrhis an important built asset within the regional of potential opportunities:
park, as is Cartmel priory.

Thenumeroushotels in Grang®ver-sands are significant built assets e In order to achieve longerm sustainability there is an

which will be essential ideliveringsustainable development in the opportunity to regenerate existing derelict brownfield sites

area particularly with regard tgroviding bedspaces and facilities for a rather than greenfield sites.

projected incease in the numbers of tourists. e There is a potential to conserve and enhance the sustainability of

Meathop Moss through networks with other neighbouring

The promenade in Grangever-sands is amportant built asset in the windows such as Leighton Moss and Foulshaw Moss.

ar?.attprOV|d|ng a major attraction for tourists, particularly for walking e« OB NIidzyAdle (2 LINBPY2GS WINBSY f )
activity. proximity to Grange, through the coastal trail and nature trails,
The Edwardin architectureand the designation of a conservation area for example Humphrey Head. _ _
in Grangeover-sands highlight the importare attached to the built e Improve natural, built and cultural heritage by enhancing the
form ofthe town. marketing of local natural food resourcesch as salt marsh
lamb.
e Cultural assets e Promote ecatourismandan ecological corridan the area

linking in with key ecgateways of the RegionBlark,such as
Arnside and Milliom.

e Utilising cultural and natural assets to promote art and crestivi
to forge community relations, particularly the promenade.

Major cultural assetin the area covered by this AdlrRe linked to
religious history and include Cartmeaidty andthe churchesf St.Pads
and St. Charles in Grange town cenifbese buildings are not only
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e Market active outdoor tourism with links to health, active alleviating the use of the car in favour of using public transport,
lifestyles and quality of life particularly rail. This use of public trport should help to protect and
» Enhancing built and natural environment by providing high conserve existing assets, by reducing the need for more extensive car

quality public realm.

s _ parking facilities which could otherwise encroach upon much needed
e Enhance biodiversity

green spaces. As tourism increases in the area, the retention of public
3.2.4 ACTIONS spaces is crual to providing high quality public environments both for

. e .. . locals and tourists.
In response to the previous opportunities identified the followsig

actions are proposed: It is important that the high quality environment of the area, including
views over Morecambe Bay, and also existing public gardens in Grange
oversandssuch as the Ornamental and Park R@atdens, are

protected andenhanced. Anyuture developments in the areeouldbe

This will enhance the potential of bringing business into the area, environmentally sensitive and contribute to sustainable development of
providing environmental improvements, particulathe visual, in

1. Give priority to reusing and redeveloping empty or under
utilised buildings

the area.
relation to any deelict sites which may exist. Thssessential to
enablingsustainable communities and conserving the existing built 3. Promote the use of public transport, particularly bgitway
environment It is also equally essential frataining dready existing
businesseghereby increasing their financial prospects further. More frequent train services could be provided to link Granger-

. . - . sands to other areas covered by this AAP and also the wider area to
Flookburgh is an important key decision area, containing a number of

under-utilised buildings. Priority must be given to this area in order to LINE Y_2 Us adaub Ayl _6 ts d N‘].' yaLZNl dzasd
develop and maintain a healthgbour market for the local population, could be introduced to promote public tnaport services to Cark and
and in protecting the historic character of the village. Cartmel, Holker Hall, Flookburgh and Humphrey Head.

4. Green infrastructure developmentsuch as pedestrian and
2. Protecting important views and existing green space/public cycling routes.

squares whilst increasing accessibility
In order to help to contribute to sustainable development a key action
In parts of the region covered by this AAP, poor accessibility has been  ¢ouid be to promote the use afreen infrastructure. This could be
highlighted as a key issue. This accessibility should be improved through
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promoted by improving accessibility to the coastal trail alongside the 3.2.5 SYNERGIES & CONFLICTS
introduction of a braided trail with short, medium and longer walking
roots. This could also be achieved by improvements to public walkways
including maintenance and repair of footpaths and the creation of a high Links to other windows within the MBRP:
quality public realm. There could also be an introduction of cycle paths
in the area to encourage people to use this environmentally friendly
form of transport.

Synergies

Arnside and Millorreco-gateway and ectourism

e Cumbria Cyclgvay links to Walney, Barrcu-Furness,
Ulverstonand Cartmel

e Links to Arnside with Leighton moss through nature conservation
and also the heritage asset béighton hall,

e Barrowthe great outdoors, industrial heritage. Natural beauty,
historic interest, recreationhetter connectivity in key area
throughout the regional park.

5. Key habitat recreation andrestoration

A key action could be to rereate and restore key habitats in Grarge
oversands and the surrounding area. Meathop Moss provides such an
opportunity to rewet the mosses and attract new species of wildlife and  Conflicts

bird life which would fink in wit 4 K S_ ONB I u A2y 2 :F_ b WS Igoss‘ﬂ)l% goﬁﬂ?ct%%t\l}egna—iglker I-Hi" and Leighton Hall due to a
the nearby Foulshaw Moss and also Leighton Moss in nearby Arnside. focus on advertising of Leightdtall rather than Holker Hall:

This natural network may help to increase the-digersity in the area

and promote sustainable environmental development. There is an e Conflict of interest as to whether the drive for economic growth
opportunity todevelop aNatura 2000 Networking Programme can be reconciled with thenvironmental and social implications
' of growth;

6. Conserving and promoting existing built assets . _ _
e Conflict between the urban and rurplotectingthe rural idyll
It is important that the existing built assets covered in this AAP are to be

protectedto fulfil changing aspirations, whilst accepting change
promoting new devalpments to be of high quality architectural design
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3.2.6 IMPLEMENTATION SCHEDULE

Action Relative Key performance indicators

Develop into a Increased business and
major business
and conference

destination

conference activities.

Increase in the number of

Market Grange
over-sands as
one of the key
Gateways to the
MBRP to ensure
co-ordination

tourists.
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Develop an Increase in the number of
iconic building
together with

locally themed

landmarks
Create provisions
to attract young
families

tourists.

Increase in the number of young

families.
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3.3 OBJECTIVE 3: DEVELOPING LEISURE AND TOURISM
FACILITES AND EVENTS

3.3.1 INTRODUCTION

Grangeover-sands is a coastal town that is a tourist destination.
Howeverwe are presentlyn an age Were it is often cheaper to holiday
abroad andtherefore Grangeover-sands failing to adagb the new

needs of the touristGrange needs to regenerate and develop its leisure
and tourism facilities and develop a strategy torease the number and
variety of events for tourists.

This section of the Area Action Plan will therefore highlight the
opportunities that exist before developing them into a set of actions
detailing how these opportunities can be realized, and howttiesne
links in with the key sites and over arching vision.

3.3.2 CURRENT STATUS

South Lakeland attracted 4.97 million visitors in 2004. But there tourist

numbers have been fallen steadily in the last few years (see figure 3.3A).

This table shows a deeé from 57,468 in 2006/07 from a high of 77,041

in 2003/04. A decrease of 18,000 is a substantial loss for any small town.

This tablds subject to the factany people source all their information
from the internet instead of going to the local tourisfiok. The fallen

numbers has also been experienced by other UK coastal towns. There is

hope though because there is a tourism policy promised for Grange

A

Ff2y3 gA0K (K

P A & Kaifraciolsa

SyO02dzNy 3SYSyid 27

Year Number Of Visitors
2000/01 76,082
2001/02 80,788
2002/03 69,890
2003/04 77,041
2004/05 65,060
2005/06 64,563
2006/07 57,468

Figure 9: Tourism Figures for Grangeer-sands

The town is well placed to benefit from substantial number of holiday
makers visiting the area. There are 16 hotels and guesthouses offering
over 750 beds.

3.3.3 OPPORTUNITIES
Grangeover-Sands has many opportunitiés developand improve
leisure and durism through improving or developing nefacilities and

events.They are;

e To beone of the key Gateways to the MBRP
e Use the presence of high quality local food to attract tourists

Area Action Plan
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e Regenerate three derelict sites in Grange over sands; Berners
Pool,Berners car park and the Lido.

e Becomeaconference centrdike Harrogate

e Regenerate key surrounding sites and areas

e Improve walk and cycle routes.

e Obtain green flag status

3.3.4 ACTIONS

1. Secure Grangever-sands as one of the key Gateways to
the MBRP

Grangeover-sands with Millom, is a key gateway to and from the Lake
District. In addition, located on the Furness Line, Grange is also
extremely accessible for the rest of the North West. Easily accessible
and one of the larger areas in the MBRP, Granggr-sandsis to

become one of the gateways to the MBRP. This is to occur through;

e Offering a site for MBRP tourist and visitor information centre

¢ Enhancing the real time facilities at the train stations at Grange
overd  YRAZ YSyidiQa .Ilyl FYyR

e Improvedtransport links and services around Grange and
surrounding areas.

¢ Development of tourist attractions to offer a real alternative to
the Lake District

I+ NJ

2. Become a slow food tourist destination

The development of a slow food destination is the overarchstrgitegy

for Grangeover-sands andgurrounding areas. Th&low Foodoncept is

to encourage peopléo take a little more time to understand and
appreciate the food we eat, highlighting the basic philosophy that eating
good foodcan, and should, be a pleasyto which will enhance the
graArliz2NDa SELISNASYyOSoe ¢KS 02y O0SLi

e Promote the existence of high quality independent retail outlets
e Rejection of supermarkets and fast food chains

e Provision for a new local produce, centric restauran

e Creation of slow food market festivals and tasting events

e Hosting national cookery competitions

These objectives would build on Cartnieethe home of theSticky Toffee
puddingand a Michelin restaurant. In addition to, Grargeer-sands
already consis of high quality independent retail units, for example the
butchers, whicthas won numerousawardsfor delivering high quality
local produce
/ + NI YSt
3. Develop a new tourist focal point in Grange

Three key sites are to be developed in Granger-sands, Théido,
. SNYGINBWIQLI Ny YR
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and play an integral part to attract tourisésd provideleisure
provisions. This is to occur by;

e Developing a landnt& attractiong an iconic multipurpose
building

e Developing aew state of the leisure facility that links to the
current leisure facilities on the promenade

¢ Regenerate the depleted leisure facilities on the promenade, the

basketball court, tennis court and bowling green
e Promenade maintenance provision
e Provision fora public realm, to promote prom art

4. Become a leading conference centre

The conference centre market is a multi million pound industry that
Grangeover-sands has a real opportunity to become a key player in.
With a tranquil setting and panoramic viewser the bay, with the right
provisions Grangeversands could be the Harrogate of Cumbria.
Provisions such as;

e Improving the current conference facilities in thetéls and at
Cartmel racecourse;

e Develop a new state of the art conference venue

¢ Creationof a strategic conference plan, supported by an
experienced management team, a new website and marketing
strategy.

The economics of being a conference centre cannot be ignored and
Grangeover-sands needs to adapt to accommodate this market. Due to
the fact, it isestimated that a person who is attending a conference will
spend more than £150 a day the area, while the averageurist will

only spend £100 a day

5. Increase the volume and variety of events throughout the
region

There is a need to attraet wider variety of tourists to Grangever-
sands. Therefore it is imperative to increase the volume and variety of
events held throughout the region. This could occur through;

e Making Grang®ver-sands and surrounding areas an, all
weather, all year randtourist destination for all;

e Develop a night economy

e Promoting prom art and develop similar schemes throughout
the region

e Increase the number of events held at @ael racecourse and
Holker Hall;

e Develop Meathop Moss and Humphrey Head into Key tourist
destinations.

Area Action Plan
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6. Make provision for new developments e The Cumbria coastal trathrough providing signage and
resurfacing at the mosiepleted sections
In addition to the sites iGGrangeoversandshighlighted previously, e The pomenade, which woulthenefit from remedial work;

there are also a number of sites that need to be developed in the e 2 f161& 0SG6SSy GKS t NRBYSYIRS |
AadzZNNRdzy RAy3 FNBFa 2 AYLINROS (GKS OA adqiirdsRriageS ELISNA Sy OS o ¢KSe | NBT

e KSY (i Q& heré tifelpmvisibn for changing rooms on the 8. Achieve Green Flag Status in all the parks.
grounds of the local hotel would increase theppdarity of the
cross bay walks;

e Humphrey dad, where a seasonal café and gaarking facilities
would improve accessibility and allow the resetedecome an
all day attraction;

e Holker Hall, waere the installation of new permanent attractions
would increase the appeal of the estate;

¢ Meathop Moss, viere the walkways need developing with
possibly a visitor centre.

Park Road Gardens is an attractive vmedlintained ornamental park,

just outside the centre of Grange. The park achieved green flag status in
2007, to which augments the quality of tlhenamentalgardens ¢ all.
Increasing tourism is critical enhancingother localparksin order to
achievethe green fag status, such aéewbarrow Terrace

3.3.5 SYNERGIBSID CONFLICTS

Synergies
7. Improve, reinstate and develop walk ahcycle routes The over arching aims of the AAP were central to the formation of the

. L . , . . . actions to be adopted. They are as follows;
A walking destination, with the Cumbria coastal trail and Cistercian way

passing through the region, Grange needs to make provisions to e Locatinghe tourist information centre in Grangever-sands
improve all depleted walk routes and develop a maintenance strategy. strengthens Grange as the gateway;
The key paths and walk routes topnove are; e The emphasis on quality local food produceadtagship
restauranth & O2 YL SYSy Gl N (2 (kS (K.
e The circular walkway through Grangeer-sands, through e Improving the conference facilities reinstates amitment to the
reinstating the footbridgesteClare House and Berners Close; vision to be the conference centaf Cumbria;
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Improvement to paths to attract more families and the physically
impaired is key to making Grangeer-sands &ey tourist
destination for all;

o New state of the art leisure facility witicrease the number of
families and children visiting éregion;

e Provision to improve paths and signage collaborates with the
regions aim to reinstate walk routes and commitnhém aid
navigation of visitors;

¢ Commitment to gaining green flagship statusihparks

demonstrates a commitment for Grang&er-sands to be a high

quality natural environment.

Conflicts

There are a number of issues that might arise in light of the actions to be
taken. They are as follows;

¢ Increasing tourism may reduce the qualof life of the local
residents

¢ Increasing tourism in Grangwer-sands may have adverse
effects on the economies of other region in the regional park

¢ Difficulties could arise obtaining land for the developments at
some of the identified for new fadiles;
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3.3.6 IMPLEMENTATION SCHEDULE

Action Relative Key performance indicators

cost

Become a slow Cumbria Increase in the number aburists.
food tourist
L Rural
destination
Enterprise
Agency

(CREA)

Become a Cumbria Increase in the number of

leadin L .
9 County conferences and rise in capacity

conference

centre Council
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Make provision Increase in the number aburists.
for new
developments

Achieve Green Cumbria Acquiring the Green Flag status
Flag Status in all
the parks

Tourism
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3.4 OBJECTIVE 4: TO SUPPORT THE DEVELOPMENT OF THE NORTHVversands, Arnside, Ulverston and ends at BarioWrurness and, in
WEST COASTAL TRAIL AND PROVIDE GOOD ACCESS TO REGIONAIParts, runs parallel to the railway line.

PARK RESOURCES
3.4.1 INTRODUCTION

The idea of a coastal trail along the North West coast was first
highlighted in Research into Integrated Ca@®lanning in the North

West Region (DETR, 2000) which led to the formation of the North West
Coastal Forum. The profile of developing a North West Coastal Trail is
now higher than before and this is reflected by its inclusion in the North

West CoastalENHzY Q& LINA2NRA GEe LINR2SO0

It is proposed that the North West Coastal Trail will consist of three
smaller, existing trails. The trail will consist of the existing Cumbria
Coastal Way, part of which runs through Grafoyersands; The
Lancashire Coastal Way and The Mersey Way.

This section of the Action Plan will discuss the opportunities that exist

for the North West Coastal Trail, particularly in relation to Graoger-
sandsand highlight a thorough set of actions detailing how these
opportunities can be realised and how the strategy links in with the
other objectives and siwand will finally suggest an implementatio
schedule for achieving this.

3.4.2 CURRENT STATUS

At present the Cumbria Coastal Way covers a number of areas within

the proposed Morecambe Bay RegionallRg@assing through Grange

Ay Figure 9the
p Cumbria Coastal
i RS Way around the
B s R S & » Grangeover-
0KSANI gdZA XNy Saa L) yad-
g . e 3t sands
¢ -. .. 'G:ange Train
ouxi @ - &  Station
Holker '. .. .
Hall .. . .o
¥ Cark..'.' ; »
. .Flookl:urgh : S - ..

L)
Kents Bank
lo e g . Train Station
. .
. ° .
)

Humphrey Head

© Crown Copyright Ordnance Survey. An EDINA Digimap / JISC supplied service
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Whilst the current Coastal Trail provides an opportunity for people to public restrooms.
enjoy the rich environmental landscape and appreciate the variety of
wildlife of the coast, the trail has many potential opportunities which 3.4.4 ACTIONS

perhaps at present have failed to be fulBatised.
In response to the previous opportunities identified the followfogr

3.4.3 OPPORTUNITIES key actions are proposed:

A review of the current status of the Cumbria Coastal Way has 1. Improving connectivity and movement to the Coastal Trail

highlighted a number of potential opportunities for the Trail:
An integral part of this objective is theprovements in accessibility to

e There is a potentieto develop a braidedrail with circular the coastal trail. This could be done by:
routes, particularly shorter routet® appeal to families and also
medium and longer routes; e Improving public transport services, such as more train services
YR WNI}Af YR NARSQ akKdzidft$S o0dza
e An opportunity also exists to provide a meuise trail which is the coastal trail;
suitable for walking, cycling, and, wherever possible, horse
riding; e Ensuring that there are adequate car parking facilities adjacent
to key gateways into the coastal trail and any possible road
e An opportunity exists to improve access to the coastal tralil, improvements such as road widening schemes in anticipation of
particularly for disabled users and more specific ally wichelir an increased number of users being attracted to tizg!.

users who may wish to use the coastal trail and also fousars
to park up near the trail and also for those using public transport
services, particularly the train; 2. Improved Signage

 There is a signifimt opportunity to develop a marketing strategy ~ ©00d quality, well positioned signage is essential to creating a highly

to promote the Trail, to promote brand identity and to raise legible environment. A common theme with a brand or logo could be
awareness of, and promote use tie services along the trail; adapted throughout the proposed NortWest coastal trail for instant
recognition.

e There is an opportunity to improve visitor facilities along the
coastal trail andaccess to services such as cafés, hotels and
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Therecould also be signs that indicate places of interest afn@y the

Coastal Traguch as on collector routes which also will be crucial to e The creation of new landmarks throughout the trail such as a
attracting users. Public tranquﬂbints andcar parks within the V|C|n|ty monument with a Viewing p|atform at the top with views of

of the access points could be signposteith directional and distance Morecambe Baygould be considered.

information.

1. Circular walking roots
On the Coastal Tratkelf, appropriate signage such aseditional

signage and positioningignage such as maps could highlight key nodes  |n order to maximise appeahe creation of a braided trail could be
and landmarks in crumakeasand will help to promote legibility withi considered as could the creation of circular routes. Short, medium and

GKS GNFAE YR KSf LI GA&A (CHMER THY I O AGhielrduRes dolfdDdterddl to@ippbaNe diddréht atidffeSces.uttim

use trail could also be established which is suitable for walking, cycling,
3. Street Furniture and landscape improvements and, wherever possible, horsaling.

The provision of high quality street furniture throughout the Coastal 2. Improving access toegvices along the Coastal Trail
Trail and landscape improvements are essential to creating and

maintaining an attractive, accessible and safe environment. This could  There couldan opportunity to provide and develapore visitor

include: amenities such as cafes, restaurants and pubs along the trail which will

stimulate the local economy by providing amenities along the trail. This
O2dzZ R fAYy]l AY 6AGK (KS RS@St2LIVSyi
¢2dzNRAad | yR BybsdmRotirg Sighlgualfyllatal @oduee in

e Landmark entrances to invite and entice the visitor into the
Coastal Trail and promote the Coastal Trail image;

e High quality street furniture throughout the Coastal Trail a range of cafes, restaurants and pubs situated along the Coastal Tralil.
including high quality lighting to ensure that the trail is also safe
and accessible in the evening , public benches along the trail and 3. Creation of a Marketing Strategy to promote theail

litter bins to ensure that negative impacts on the environment

from dropping litter is minimised; A thoroughMarketing of the trail is essential to promoteuaique brand

identity and raise awareness of, and promote use of, @aastallrail.

* Improvements to fogpaths, such as levelling, are also important Highquality marketing and promotional materials are needed to ensure

by ensuring ease of access, particularly for children and wheel
chair users;
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that higher numbers of visitors are attracted to tkmastal Trail and

there is an increasing awareness of the coatstal.

This could be done by:

Establishing links with local hotels in Gramayer-sands and the

surrounding area to ensure that the Coastal Tralil is clearly o

promoted in leaflets displayed in hotels.

There is currently no website for the coastal ttealwever

information on the North West trail can currently be accessed
through the North West Coastal forum. An opportunity therefore
exists to create a high quality website for the coastal trail, which
could increase awareness of the Coastal Trail, Grangesands

and the surrounding area, and effectively target a wide audience,
regardless of geographical location and also time. Features of the
pSo0aAirisS O2dAZ R AyOf dzRS Wtfl OSa
hotels (particularly those in Grangwersands)and Grange

overd ' YRA AGAaStTy: WS@sR@NOGAZ2YyaQs

3.4.5 SYNERGIES AND CONFLICTS

Synergies:

The over arching aims of the AAP were central to the formation of the
actions to be adopted. They are as follows;

The emphasis on higjuality local produce in the cafes,

restaurants and pubs along the coastal trail is complimentary to
0KS GKSYS 2F WD2dzZNX¥S&G DNIy3ISQT
New landmarks, such as the monument with the viewing tower,
may help to attract families and young people to the coastal tra
and the wider region;

The coastal trail provides a green link way between other

windows and sites in the proposed Morecambe Bay Regional

Park

Conflicts:

There are a number of issues that might arise in light of the actions to be
taken.They are as follows;

Possible environmental degradatiamd erosiorof the coastal
trail footpath due to a projected growth in the number of visitors
Ifcieds@dafficieengestikn insthie tkefy towdi 2ny wlldgss IdcateO |
along and ear to the coastal trail

Wi FasSad
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Action

Improving
connectivity and
movement to the
Coastal Trall

Improved Signage

Street Furniture
and landscape
improvements

Circular Walking
Routes

Improving access
to services along
the coastaltrail

Creation of a
Marketing

Time

Scale

Short

Medium-

term

Short
term
Short

term

Short
term

Short

Medium

term

Medium

term

Lead
Agency
NWDA

Cumbria
Tourism
Cumbria

Tourism

Cumbria
Tourism

NWDA

NWDA

Other Relative
agencies/partners cost
Cumbria County High
Counci] SLDOETR
Cumbria County Low
Counci] SLDQETR
Cumbria County ~ Medium
Council SLDC
Natural EnglandSLDC  Low
Cumbria Tourism = Medium
Cumbria County = Medium
Council, SLDC

Potential Funding Source

Natural England
Heritage Lottery Fund
DTLR

Natural England
Heritage Lottery Fund
Natural England

HeritageLottery Fund

Cumbria Touris;mSLDC

Cumbria TourispCumbria

Vision NWDA Private Sector

NWDA North West Tourism

Forum, North West Tourist

Grangeover-Sands

Key performance indicators

Time taken to travel between
businesses and activities alonc
the trail.
Increased turrover of visitors
Increased number of visitors
Increased use of walking routes

Increased number of visitors.

Increased number of visitors
Increased number of green link:
Increased number of businesse

and initiatives

Increased number of visitors

Area Action Plan
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Strategyto
promote the trail
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3.5 OBJECTIVE 5: REALISING REGENERATION THROUGH EMPLOY@fadgeover-sands than nationally. This is supported by the fact, that in
AND BUSINESS ENHANCEMENT 2005 themean residentiousehold income in Grange was £28,822 whilst

the national average was only £26,617.
3.5.1 INTRODUCTION

This section of the AAP will seiekmake provisions realise regeneration 3.5.3 OPPORTUNITIES

through employment and business enhancements to increase

prosperity. This approach stems from the fact, successful regeneration  Grangeover-Sands has many opportunities to realise regeneration
AY I OO0O2NRIFyOS (2 tt{ wmratiod pattredhip | Qltdugh@pioyment Al baSirfess erihahdedehts to increase
G2NIAY3I YR STFSOUADS O2YYdzy Al & Apjospheritydifey &S¢0 Q oh5taX Hnananovd

A strategy to which the regeneration will occur will derive from e Tobecome a centre of entrepreneurship

highlighting the regeneration opportunities that exist before developing e Develop over arching marketing and business strategy for local
them into a set of actions detailirfgow these opportunities can be businesses

realized, and how this theme links in with the key sites and over arching e Use strong community links as a basis to develop a co ordinate
vision. independent businesses

e Use Flookburgh business park as basis to attract highdskille
employment into the area

e Use a successful the tourist industry as the foundation to
develop a vibrant conference market

3.5.2 CURRENT STATUS

There is a lot of potential in Grang&ersands, and under the right
strategy the prosperity of area could be increas@&tie potential stems
notably due to a number of factors: Grangeer-sands has an
employment rate far lower than the national average at 0.4%. The
business sector has room to expand and diverse as it is predominantly
centred around tourism presently. Grgesandsover encompasses a
healthy foundation to attract new business and employment
opportunities due to the fact, more high earners proportionately live in

3.5.4 ACTIONS
1: Increase the Silver Pound/Entrepreneurship

Increasing the silver pound/entrepreneurship in Graioyer-Sands and
surrounding areas would be able to take advantage of all the semi

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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retired people and benefit the younger population of Grange. With the
incentives to attract businesses, many new businesses could set up
Grange and have links with the other companies indres. This can be
promoted by;

e Developing an Incubation centre in Grange could start many new
businesses.

e Takingadvantage of the wealth of experience from the local
people.

e Helpng retired peopldecome actively involved in the
community and new busesses.

2: Develop over arching marketing and business strategy for local
businesses

With promoting the existence of independent retail outlets, there is a
need for a coordinated approach. Coordination between businesses
would stabilise the locaconomy. This would occur through;

¢ Developing a committee for local businesses

e Promoting planned business growth

e Adopting a shared vision: i.e. the promotion of local produce

e Marketngd KS (2¢6y a | Waftz2g

e Promoting marketig of the regional park by having information
on the internet, magazines and in newspapers

T22RQ

3. Make provision for highly skilled employment in the area

Expanding the Highly skilled
employment sector of Grange

of busines and employment in the
region. Moreover, this will also
AYONBI &S [/ dzYo N&A |
retention whilst attracting new
proffesionals to the region.
The expansion of the highly skilled employment sector will occur
through;

e Expanding the business park in Flookburgh with high technology
industries

¢ Increasing links between Flookburgh business park and local
train stations

e Offering subsidies to business locating to Granger-sands

e Making provisions for facilities for the irang of locals for high
skilled employment

4. Diversifying employment and business trends through
R S datoming aikeyzcgnfereryce cenyg destiriidon;

The conference centre market is a multi million pound industry.
Therefore becoming a conference centre destination could be central to

Area Action Plan
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realising regeneration through enhancing employment and business.
This action could exist through;

e Promoting and helpig the local hotels and at Cartmel
racecourse to cement themselves as conference destinations.

e By providing a vision for the development of a new state of
the art conference venue

¢ Creatinga strategic conference plan, supported by an
experienced managenm team, a new website and marketing
strategy.

3.5.5 SYNERGIES & CONFLICTS
Synergies

Regeneration through business and employment enhancement is crucial
to the overarching vision of Grangwer-sands and surrounding areas.
The synergies that exist are;

e Promoting entrepreneurial spirit will boost the local economy

e Local businesses coordinating aid the promotion of Gramgs-
sands as a slow food destination.

¢ |nvestment into the area will mean more improvement in the
standard of living and environment

¢ Diversifying to a conference market strengthens Granger-
sands potential to be a key conference centre in Cumbria

New employment opportunities will attract young families into
the area

Conflicts

There are a number of issues that might arise in lighhefactions to be
taken. They are as follows;

Economic improvements in this area might influence other areas.
The increase in the economic profile might have adverse effects
on other businesses in MBRP.

The expansion of Grangwer-sands and surrounding eas

might tarnish image of Grange.

Promoting the area as an economic centre might affect the
decision of people moving here after they retire.

Cost of housing in the area could further rise.

Thedevelopment of economy could conflict with the character

of the town

Area Action Plan
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3.5.6 IMPLEMENTATION SCHEDULE

Action Lead Agency Relative Key performance indicators

cost

Increase the Medium Increased start ups and

Silver . . .
Pound/Entrepre /High different types of businesses

neurship into the area.
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Enhancing the NWDA/Cumbrig Increased number of tourists
existing tourist
industry by
providing a
thorough
marketing
strategy

Country Counci

Strengthen the Improvements of leadership

Community

and management of local

community.
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3.6 0OBJECTIVE 6: TO DEVELOP THE ROLE OF THE REGIONAL PARKAGAOPPORTUNITIES

UNIFYING AND BINDING FORCE IN THE AREA _ _ _ _ _
There are various ways in which the MBRP can play a role in becoming a

3.6.1 INTRODUCTION unifying and binding force in the area.

The sixth objective of the Regional Park is to establish the Park as a The successful development of thistinctive identity and image of the
G! YyATE@AY3I YR . AYRAYy3 C2NOS Ay i KS I\iJlN\BI'I-yér?CD NS S I-éNf\I[jéKARyS ¥ﬁ)\@f§ R, I\ﬂf)/)\ﬁé?\ !

rsglonal park vv_|II faC|I|tat.e :]rllcreasetlzlfe((:fongmlc prosperltyc/j throughhout will specifically defined by the strategy@A 3 A 2 Y'Y & ¢ 2vei | 1 S
the area as it gives a united, central fodasinvestment and growt s YRE | G2NIR Oflaa G2dNR&GT 4t 26

throug.hout the region. It will also contribute to theonic Imagend gereral opportunities to unify the MBRP include:
Branding of the area.

3.6.2 CURRENT STATUS e An opportunity to develo@WO 2 t f | apprbdchi A @S Q
particularly in terms of marketing for the MBRP area overal
There are currently various physical links & events across the MBRP area OdNNByGtes (KS Wt NlQ AGaStTF R2
that links neighbouring locations. Theselude: e A centralised resource for information abaiie MBRP can be
« TheRailway RSOSt2LISR AY UKS W3l UuSgleQ uz2dy

e There are issues of accessibility around the MBRP, therefore
there is potential for organised public transport connections and
routes for navigating around the MBRP.

e For the MBRP taake placethere is an opportunity to develop a
formalisedmanagement structure,

¢ Road Connections (A590)

e TheNorth West Coastal Trall

e TheCumbria Coastal Path

e TheCumbria Cycle Way / National Cycle Network
e TheCrosshay Walks

e Areas of Outstanding Natural Beauty

These connections all run through Grange and in mogie@MBRP
area, yet there is currently a lack of true syndication and/or unification.

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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3.6.4 ACTIONS

1. Successful General Crgsomotional Marketing of the MBRP

It has been discussed earlier in tAdPthat promotion &marketing of
DN} y3SQa {1S& FGdNIOlA2ya oAff
However, in the context of the MBRP, it is essential that-ardmated,
planned marketing campaign highlighting the offerings of the different
areas of the park takgslace.

oS

A successful, inclusive crggomotional marketing strategy will allow

the key attractions of the different areas within the park to be marketed
to visitors that may choose to visit simply for just one attraction,
therefore potentially increasinthe length of their stay in the area and
thus generally boosting Tourism in Cumbria.

2. A dedicated MBRP Tourist Information Office

It is imperative, when covering such a large area, that there is a central
resource where people can find out informatiabout the offerings and
attractions of the area. The tourist information office can also be
responsible for the production of marketing materials and marketing
activity for the MBRP.

As it is proposed that Grangever-Sands should be the gateway to the
MBRP, it follows that (particularly as Grange already has an existing

Tourist Office), that Grange is ideally situated to be the host for this
facility.

3. Improved regular public transport links & packages between areas

in.the MBRP . A A= 4 . <
gAUILET 02 AYONBIASR U02dz2NAaY | yR adz
There are variouareas of the regional park that are difficult to access

by public transport, therefore leaving car as the only mode of transport
which is far from sustainable for the future.

2 A0K Of SIFNI & RSTAYSR -bdboka pluineys® | N2 d

different sites it will be very possible to cater for those who cannot or do
not want to travel by public transport.

4. Establishinga Management Board for the MBRP

In the implementation section of this report it is discussed that there
aK2dzZ R 6S | WRQ ITRDNeEIMIHSY1Eds true

that there should also be a management board to cover the wider
MBRP, consisting of the senior individuals from the management boards
implemented for the wider area. This will allow increaseebodination

and coeoperation between the individual areas of the MBRP,

contributing to a unified park overall.
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3.6.5 SYNERGIES & CONFLICTS

Synergies

Developing the MBRP as a unified and binding force in the area is in
synergy with key aspects of the MBRP;

o | JoWedupapproach unifies the area and promotes partnership
working for existing physical links and assets

Adoption of joinedup working is likely to be of great benefit for both
Grangeover-Sands itself and the wider MBRP area. It will allow cross
promotion between areas and contribute to an overall increased Tourist
spend for the economy.

e Coordinated Transport
Coordinated transportation and transportation packages will increase
accessibility of sites throughout the park by sustainable transport and
W2 NBIRYy LR O1 1 3SaQ OFy LINRGARS AydS
e Cross Promotional Marketing
Crosspromotional marketing will be of general benefit to all areas of the

MBRP increasing awareness of the various features in the regional park
at large providing mutal benefit to Tourism across the MBRP area.

Conflicts

Developing the MBRP as a unifying and binding force in the area also has
some potential conflicts, these include:

e Issues regarding centralised distribution of resources

If the MBRP is to attract fuling there could be potential issues
regarding the distribution of acquired funds between the partner areas
unless a welthought out management strategy is to take place.

e Disagreement over proposed single elements of the MBRP

One example of this coultisagreement over which area is the most
FLILINRLINAF GS 02 KIFI@gS +Fa GKS walkaSeal
may bring potential economic benefits wherever it is located.

e Management structure assembly, particularly in infancy
EIAglé]éerﬁngR a mqéﬁa%efméﬂﬁdbtﬁré) for?hg Ba&z%éy%r%vae % be
somewhat troublesome in the early stages of the MBRP, given that
GKSNBE Aad y20 ySOSLFFIONFEL2AI i KIF2 | S¥l X
private investors, representatives from local councils, whom may
alreadybe very busy.
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3.6.6 IMPLEMENTATION SCHEDULE

Key performance indicators

Action Lead Agency Relative
cost

A dedicated Cumbria
MBRP Tourist

Information
Office

Better provision otourist

Tourism information.

Establishing a Cumbria Low Provision of Management
Management Country Board.

Board for the |

MBRP Counci
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4. KEY SITES Hub is divided into the thi®@ WIj dzr NIISNEQ Ay RAOI (SR
opposite), with the W 1j dzt NI SNDR 06SAy 3 (GKS LINRBYS
NEISYSNI A2y araiasSa INBX WeKS [ AR2C
4.1.1 INTRODUCTION 3 bdNESNAS&AQO®

ndm . 9wbow{ Q I ]

Y. SNY SNE Q | ddtased dedelopmiérs in theSstrategyifai S 4.1.2 CURRENT STATUS
(,Srangeover-vsant?Is. B}/ co[nblnvlng three large regenerAatlon sites located The_Promenade ' ,
026 NR (0KS SyR 2F DNIy3aSQa KAAG2NAO LINRPYSYIRSZ AG Aa LINRLRaAaSR G2

develop a sustainable new heart to Grange whiclhlvétome the major The promenade iGrange ovesands is rich in history and is the focal
focal point, tourist destination, and local amenity within the town. It is point and major tourist attraction of the town. It is currently in need of
proposed that this new heart of Grange would create a minsed minor remedial works to existing small eowildings (such as the tea

RSOSt2LIYSYyld ¢6KSNB (GKS L}RLXz I G§A2Y rémypublc ber@di®s sighgodilg ahdyigRting,Jfo emeine publi& N3/ S NJ
realm and ensure that the promenade is safe and accessible tweuty

a‘O

Commencal Quarter 3" KEY hours a day. Additionally, the Promenade currently needs strengthening
‘ \ (Formerly Bgrners Pogg’ Il reiway as a sea defence.
Q) Vind mmmm  Promenade
B e | dNNByidfes GKS LINRPYSYyIFRS A& K2ad
PPy . <] I SR throughoutthe summer months. Although the promenade is a key
LF ?":"r/,".‘f‘/‘: ey, » & B ol attraction and public amenity, it is at present detached from the rest of
o7 .."\ the town, due to the removal of key pedestrian bridges (indicated on the
,,,i“k\\ 7 map to the left). Furthermore, connectivity has not bdeity achieved
"\ S /// qé between the promenade end and Kents Bank for pedestrians, as it is
"e's‘"‘/ ey, connected by a small pathway.
(Formerly Berners Gat/, / y R

Park‘&. Nursenes) 2 (Formerly the Lido)

Figure 11: Key Diagram for Berners Hub
© Crown Copyright Ordnance Survey. An EDINA Digimap / JISC supplied service
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The Lido

¢tKS W[AR2Q Aa | O AOAYNKYNEQ {6AYYAYy3A t22f {AGS
pool built in 1939. It is located towards ™
the end of the Lido, and has been
closed since 1993. The site itself is
approximately 0.35 hectares and
contains derelict changing rooms,
public toilets. Therefor&l G KS [ A
currently in need of restoration and TheLido, 2008
repair. It was formerly linked to the

town for pedestrians by the now closed pedestrian footbridges.

The £3.5m public swimming poevhich opened in June 2004,located
on a site of approximately 0.98 hectares. The pool was intended to
providea keynode and focal point for leisure activity for local people in
Grange, butvas closed in June 2006 with debts @df,000. This was
mainly due to fundamental design problems, health and safety issues,
and a lack of financial sustainability. The swimmingl gde was also
formally connected to the promenade via the pedestrian footbridges.
South Lakeland District Council Regeneration Strategy (2006) has
recommended the site for regeneration.

. S NJ S NA & NurseNds Site NJ|

. S NYCDsEECE Park is located on the
YSyiQa .lyl w2l Ro {
car park proves to be an extensive site,
which currently is not used to its full

capacity. Although previously recognise
as the most used car park in Grange, it

now evident that 50%f this site is Berners Car Park, 2008

under-utilised and has potential for

Fdzi dzZNBE RS OSE 2LIVSyidd ¢KA& Aa LINLfe RdzS (2 GKS NBY20QIf 2F GKS . SNyS|
Close footbridge. The site is located outside the town centre it is not

particularly suitable for major retail use, and this mustdo@sidered in

any future proposals.
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4.1.3 OPPORTUNITIES
The Promenade

The Promenade is historicallycdpresently regarded as a key feature of
Grangeover-Sands. However, to maintain its current status and to
restore it to its former glory, the promenade should undergo a series of
remedial works.

In doing this there is an additional opportunity to reinferthe
commitment to art and creativity in the town. This could be achieved
OKNRdzZaAK LINPGAAA2Y 2F WTFSIF (Gdz2NBaQ
F20FLt LRAyGa a |

The potential of the promenade will be greatly enhanced byrtie
AyaualdSySyd 2% GKS
reinstate links between the promenade and the town centre, and
additionally in encouraging the future success of lasgale
development in the area.

There is also an opportunity to
RSOSt 2L FF OAf AGAS
currently there is little provision at the §&
site for returning crosday walkers,
this could include:

¢ Refreshment Facilities (in

Section of the Promenade, 2008

conjunction with the local
hotel);

WNEB a i ath drédibnsla@dNigitdr informnatign
e Washing facilities (for muddy shoes and clothing).

The Lido

The Lido is the smallest of the sites (at 0.35 Hectares) that comprise

W, SNYSNEQ | dzoQ> IyR Ia adzOK Al A&
a singldarge, iconic building that will serve as a beacon not only
Grangeover-sands, but also for the Morecambe Bay Regional Park.
The building should:

Ff2y3 GKS LINRYSYI RS AGaStT G2 LINRO.

w32 fQ F2N) LIS2 L) & Take adyantage of ghe lgeation, making best use of the expansive

views across the bay;
¢ Provide a usable spatieat can contribute the economy;

- SNYSNBQ Ot 24S 728l 8MNAeRRFP Whakod iRy WNERI AR Sizo ¢

It will be crucial for the success of any development that takes place on
the Lido that the pedestrian access isimstated via the footbridges,
and therefore this must béed into any regeneration strategy.

Iy 1-2S NJAS NB & NurteNdsSite: NJ|

CKA&Z &aA0S A& GKS aSO2yR fINBRSail
0.81 Hectares) and is currentlye largest but least used car park in
Grangeover-SandsSouth Lakelagh Distict Council have permitted that
the site could balevelopedon the basis that fifty percent of the car
parking spaces are retained.

2 ¥
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Due to the sie offersa prime opportunityto mediumsized The footpaths will be upgradedhd widened to promote greater access,
RSOSEt2LIYSyd & LI NI 2F (KSNHONA [dz68h 8 paddstriand andcclists Gt dighpostidgliisingeded to 8e¥ide
the exact pedestrian routes and to ensure environmental improvement,
enhancing the visual appearance of the site and improving the sense of
secuity for the public.

The redevelopment of the pedestrian footbridges will also be beneficial
to the site, allowing people to cross from the promenade to use any
facilities that are developed.

.SNYSNBQ {6AYYAYy3I t22f {AdGS

¢tKS fINBSad 2F GKS GKNBS ardsSa dK
Hectares), this site is ideally suited for a large, miuse development,

as it is easily accessible by road and for pedestrians from Grange town
centre. The redevelopment of the pedestmigootbridges will also be
beneficial for this site; allowing people to cross from the promenade to
use that could be developed.

4.1.4 Actions

The Promenade

1. Publicfootpath improvemens

) ) , Clare House Lane, 2008 t SRSaAGNAIY | CoOseaa Fd .
The promenade provides a well used linear coastal walking route for

locals and tourists within Grangeowever, available pedestrian and 2. Rebuilding of footbridgedinking the Town to thePromenade

vehicular access across the railway is very limitéak previous , ¢ tootbrid destri id hel
footpathscrossed at the points of Clare House LayieRa | G . S NY/ 5 Ng ggeation of new footbridge or pedestrian access could help to

Close, but are now closett is proposed taeinstatethese two public encourage walking route along the promenade and adjacent areas.

F220LF 6KAT 2yS NHzyyAy3d FNRY (KS . Cé’ff\?gﬂggﬂfﬁﬁﬂ‘e ??P;Rlﬁt"ftnsl- ?ﬁ?ﬂ’fi“d“%e_ pﬂ’j’rﬂeﬁad;j f{‘qﬁ%% AARGS:

the other connecting to the promenade via the Clare House Lane. - SNYSN _Q arls o _ 6S Sy y R_ U KN
lack of pedestrian access currently discourages people from accessing
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the Promenade and Lido sites, therefore it will be crucial to have the F2NJ Wt NRY I NIQS FyR  F20Fft LASOS

LISRSaAaUGNAI Y NRdziSa a2 +a G2 Fttz2¢ 0 Féél_ i’JvK.,.NI\IASfo - S}\N SNﬁTQ +| Adzo)\ az)\N SCI ()‘j;\zf AT"‘
complement oneanother . Lyad u y a Al 2N i

The footbridgecould also encouraging sustainable movement around
the town, reinstating circular leisure walk (and the newly developed
sites).

Disabled access is an essential feature for new footbridges that are built,
and therefore the design will have to be carefudbnsidered so as to be
attraCFlve _and IRkeeping with the surrour_ldlngslt_ IS propos_ed th(_ﬂ the Hotel at Kents Bank, 2008 Area where a vistoffacility couldbe
route is widened and more open space is provided on either side of the built, 2008

bridge so as to improve the current environment.

3. Installation of Public Art along th&romenade Currently theonly facilities for individuals returning from the cresay
NG walks are located a shoedistance from the train station itself (where
*| The figurel2shows the potential locations walkers arrive) at the Abbott Hall Hotel & Tearooms.
for installation of Public Art along the
Promenade. The first three pieces will be The hotel is ideally situated to provide facilities for croay wallers,
SEANGE AAG0SR WRIQVEKSI LINRYSY I Rgough @_\JW@WO@@I '@gstallaj[ion or.1 land .already owned by the
| orarot s wazirtaQ G2 NB I ORLwhidisadagentgothe frainystation. I igpyoposed fhat:
either direction. e Iy W2 dzil L2 &rdom is erdated, effbringinSrior
When pedestrians progress the length of the refreshments to walkers during the months of the cross bay
CHANGELVER-SAN promenade from north to south, each piece walks;
of artwork will increase in scale, coming to e The provision of signage and tourist information directing
climax with the final two sections: public gt 1SNR (2 DNI}y3aS G266y OSYyiINB |
exhibition space at the former boating lake to tap into the revenue that such a large group of individuals
Figure 12:The ProposeéPublic art installatios I NNA G A y3 | i YS )/U aQ .1yl Ot Yy LINE

alongthe promenade
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building on the preexisting thems of art present in the town

by R

The Lido Site (Entertainment Quarter)
1. Development of an Iconic Building *

Thefocall2 Ay G 2F W. SNYSNEQ 02
which will be memorable to visitors
and local people alike, examples of
memorable iconic developments are
The Sydney Opera House (Sydney,
Australia), The Scottish Parliament
Building (Edinbwgh, Scotland) and
The Petronas Twin Towers (Kuala
Lumpur).The building will utilise the
SYGANBE aAidsS | yRrR =
will be held to choose the specific [
architectural design and layout. The
proposed building will have three
main features:

| dz0 Q A a

A G A2

Example how a iconic building might look

[ J

e A largemulti-purposeindoor
event venue that can be

used for arts, craft and music

events, and conferences, :

LIN2E GARAY3 | 7F

venlS Q T 2 Ndved NI v
Snds(and wider area)hus

Example of a multipurpose event venue

An example how the venue me
look

A0U0NBYy3GKSYAy3d DNIy3aSQa

I G NHA-©f WH2RNIRBA G dzNF yi G KI @
ingredients(supporting and promoting the local economy

RS O Gd %&e’pehderﬁ r'étéﬁl?a\ﬁd' Bield p&teI%éfnbeQ/ a@oHZA t RA)

class chef; for example, Rick Stein. Téstaurant could be
multi-layered toprovide spectacular panoramic views right
across Morecambe bay foourists and food lovers.

The view across Morecambe Bay

An autdoor public event space thauldbe used in
conjunction with either the
restaurant (for outdoor
dining), or the multi-purpose
event venue for outdoor
activities in good weather
(such as dances & music
performance$. It could also

Public Art could bef major
benefit to a new development

Area Action Plan
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L e K2ad G2 tFNHS a0FtS WLzt A @ JpadGefre fonHaaith f £ | GA2y & O

Overall, the facilitcould strengthen the economyrovide employment ¢ KS W{ LI [/ Sy i NBeaFchdddffGdableiranquilliy,2 dzf R
opportunities;reinforce the creativity inthe town and support retailers; luxury and relaxatio for residents of Grangever-Sands and visitors
local hoteliers and indepelent local quality food producers. alike. The Centre could have features such as a steam raamas

room, whirlpool, JacuzziTurkish Bathend small swimming pool. The
Centre could potentialljhaveintegrated herapy roomsoffering
relaxation therapies andaariety of massages, facials, acupuncture,
homeopathy manicures and pedicures.

C2NJ GKS Y2NB W OUAPSQ GAaArl2NB U(KS
close links to the local tennis coubtasket ball courts, and bowtgreen,

and could be linked to guided walking tours for visitors. The Spa could

also contain a guest lounge and a cocktail bar, to assist in stimulating the
growth of a nighttime economy.

3D rendering of a potential iconic building

SNYSNEQ /FNJtIFN] {AGS O6[ SAadz2NB v dzk NI SN

1. A mixeduse development on 50% o
the Car Park

. AT
This site could be used for a mixade A 7 .?,'

development such as a new state of the art
facility that includes health, leisure and . _ o
retail aspects. ‘ o \ : o

Sketch of a potential design solution for the Berners Car Park

Area Action Plan The University of Liverpool$patial Planning In Actio
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Special spa relaxation weekends cobdpromoted in conjunction with e Café and Cocktail Bar
accommodation provision in the hotels in Grarger-sands , providing _
special promotional pamper days suchda Sy Q& t I,WhI3 NK S NIE'§;dgvelopment could also include 2

YR 5F dz3KeaSNIyER YWISNZASH Sa & | Y LIS NI 5 Pl g9 gpcktail bar. The cafe could
be located near to the pedestrian

The Spa Centre of Health wowdon to establish itself as a unique footbridge that connects to the

RSadGAylFIGA2y S NBIdzZE I NI & dzASR o0& f 2pibménade)SHslchuld elpL (i & Ydza i
FGGNY OlGAz2y F2NJ G2dzNAada 6AGK & dchdigulke toSivehdkhening di a right S2 L) S
health and wellbeing. time economy in Grange, aking the

development more sustainable and furthereaforcing the notion of
DNJ y3S &R 2IR QW Hif2209/ ®

Isometric view of how the car park may look.
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.SNYSNBQ t22f {AGS o0/ 2YYSNDOALIt v daseslioBexample, contributing to the comprehensive redevelopment of
SNYSNBRQ LR2f aAiAdsS G2 GKS SyidAiNB

1. A mixeduse development proposal Lido as a whole.

A mixed uselevelopment composingf a Bisinesdncubation Centre;
Residential Dwellings and smaitail unitsis proposed. A concept
diagram for how the site could be developed in this manner is shown in
the figures below and right:

3D rendering of a proposetesign for the Berners Pool site

2. A Business Incubation Centre, linked to Cumbmsiversity
school of Business and Enterprise.

§
o
|
z
.
i
=
(|

7%

The Business Incubation Centre will
PNBY203S WwWaAift @SN Sy
(encouraging retired professionals to
start up their own businesseahd
Masterplan of development proposal growth in professionatlas employment
by offering support and premises to new
SMEsstrengthening the local economy.

SLDC has considered this site as a comprehensive Brownfield
opportunity which should be developed as a series of integrated
components with an overall mixed use development framework and Thecentral focus of the incubation centre will be offer a supportive
master plan. This is viewed as thpportunity to deliver higher value environment and incubation facilities to assist innovators and

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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entrepreneurs in takingheir ideas from proof of principle to full

commercial success
¢ A mix of 50% Affordable and 50% Commeid@lsing

The objectives of theaxcubation centrevould be to:
The proposed development will contain 50% affordable housing,

subsidised financially by the 50% commercial elem&heé commercial
element will facilitate construction of much needed affordable housing
The new accommodation would haveews of thebay and allow

G2N)] SNE -@ROEADSAWRNBI aAy 3 ThelllS| f
proposal is that the houses will be over small, convenience retail units.

— Supportentrepreneurs and
other knowledge based
ventures;

— Establish support networks
for entrepreneurs, particularly
with retired professional living §&

n Grang_eover—_s ands . The changes in the level of the landscape would provide the opportunity
— Flexible licensing allowing

businesses to flourish in an entrepreneurial environment for a shared view of th#lorecambe Bay and Lido site. This plan has the
— Promotion of contract research andhowledge transfer potential to draw new investment into the area and to become an

partnerships from University, recruiting talented graduates to attractive place to live, work and play.

work in thenew businesses;

— Business training, consultancy [§
and mentoring support

e Small Retail Units

Small retail units will be provided for esite needs and also generate
additionaleconomic revenue and employment opportunitid$e idea is
not to compete with other independent retailers in the town centre and
simply provide for orsite needs.

Right: Public space will be important for any
development

e Public Realm
Right: a concept image of potential public

space in the Commercial Quarter Public Space is very important in this development. It is proposed to

incorporate public gardens in this area to complement a development

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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such as a Business Incubation Centre. This would add to existing public
spaces such as the ornamental gardens andrectreation of a friendly
environment within the Hub.

Overall, the site will promote growth in professional business sectors
diversifying the economy, contribute to employment, and encourage
younger families back into the area.

Area Action Plan The University of Liverpoolgpatial Planning In Actio
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4.1.5 SYNERGIES & CONF&IC The indoor multipurpose event venbeilds on the emerging conference
_ YEN] SG 606KAOK Aa @OSNE aA3ayAFTFAOl Yy
Synergies SO2y2YeQ Ay 2SaiSNYy /2dzyiNR-Sa0d ¢K

¢CKS . SNYSNEQ | do RSOSt2LVSyd KL a KEPPMIBASA sAGK YIye 20KSNIFNBLa 2
the AAP, and is fully 4keeping with the aims and objectives of the e General proposals to increase Tourism within Grange, makin

S - X , _Gener: i g
aZNbOkFYosS . Fe wS3IAzylt thNl® LU LINEGQARPiRe ethpy spacés thithk farfastid Hofb¥ bchdawtthih thé 2 N

visitors to Grange. town.

The Promenadé&nhancementsvill reconnect the promenade to the
town, increasing accessibility and reinstating circular walks around
Grangeover-sands.

The outdoor public space with a focal piece of publiceanforces
granges commitment to creativity and public art. This ikeéeping with:

e ¢CKS Wt NRBY ! NIQ FTSalAQl eveyKF G G
year.
e The sculpture installations at Humphrey Head.

The Entertainment Quartecomprises the Worldlass Restaurant,
multipurpose entertainment venue, and the outdoor pubdipace with a
focal piece of public art.

The Commercial Quartewill su%;ort the Entertainment Quarter and

The WOI’|dC|a'.SS restalljranN\B')\ yT2NDS a D N‘.]' y 53 z2IRAa A Brfpfis¥s of tBudinesd fdutsafon Centre, Housing and Small Retail.
town, committed to high quality food of exception quality. This is in

keeping with: The proposal is #eeping with:
e Proposals for Holker Hall, where it is proposed cooking e The acknowledged necessttyincrease the number of younger
classes and events are to take place families in Grange through provision of permanent professional
e Proposals to utilise the highuality fresh seafood from class employment & affordable housing units
Flookburgh

O e x @ C A x heL_e'sr%uar(Zzé 0.KS CTAY L FjﬁféY?i,ﬁ yﬂvg
« DSYSNIf LINBLRa&lta (2 AyONBI a%ﬁvégﬁ\l TLY 5t FUNY OUAYR rebiim LYo Sarel &

of touristcl WF¥F22RQ UGU2dzNAaulu Cocktail Bar.
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The proposal is Heeping with: e Other food serving establishments in the area may suffer a
loss in business, thoughthe te$ dzNJ yi Aa F AYSR

e Proposals to increase Tourism, offering a new relaxation facility type of consumer.

n Grenge i L s . A The Michelin rated restaurant Iocated in Cartmel may suffer a
© ¢KS WozNIR Ofhaa ¥T22ROqualgsSyYsSz LINE gf‘oss m%usrness%lue%oﬁhe presence oFanotherwormks
food outlet. eating establishment.
e Proposals to build a nighime economy, such as night events at
Holker Hall and Cartmel Racecourse. The indoor multipurpose event venbeilds on the emerging confenee
_ YIN]L SO 66KAOK Aa @GSNE aA3ayAaATFTAOlNyi
Conflicts §02y2Y8Q AYy 284G8NY / 2dzyiNASA0D ¢K

¢KSNB FNB LRUSYyUArt O2yFtAola sAUK uF%e%xrsHN‘gver]@s%a%e% suchoal¥he Wdofta HalfRated in

development. One potential issue with the development is the eroded Grange (though the hall itself is in need of refurbishten

sea defences on the promenade itself, whigithout repair, could pose

a problem with regard to increasing sea levels due to climate change. The outdoor public space with a focal piece of publiceanforces
granges commitment to creativity and public art. The proposals can

The Promenade Enhancementsay potentially increase the amount of potentially conflict with:

movement along the promenade by pedestrians and cyclists, possibly to
the detriment of the tanquil environment this currently provides e The opinion of individual residents of Grange, due to subjective
nature of Art. There malge some visual dissatisfaction with a

The Entertainment Quartecomprises the Worldlass Restaurant, . .
large, focal installation on the promenade.

multipurpose entertainment venue, and the outdoor public space with a
focal piece of public art. The Commercial Quartawill support the Entertainment Quarter and

. e A v oA rrg)rlses of thaBusiness Incubation Centre, Housrng and Small Retail.
The worldclass restaurank & A Y USY RSR U2 NS)\VTEND J SQa LRaAlGAZYy |

I WwER2RQ (26yX O2YYAGGSR (2 KA 3IK Thedgtoposals ean foeatially dFwithE OSLIG A2y ljdz f Al e

The proposals can potentially conflict with: L o
e Creating sustainable communitiesl KS Wi A@dS% @62 NJ 2

this aspect of the development may cause gentrification as
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young professionals move in to be close to their businesses
and/or employment.
¢ Independent retailing with Grange Town @en The small retail
development, whilst intended to provide for the immediate
community onsite, may be of a high quality causing
dissatisfaction among local shopkeepers.
e ¢CKSNBE A& LRGSYGALFt O2yFtAOGa gAOK 20KSNJ WgAYR26aQ> | a GKSN
other Business indation centres planned within the
Morecambe Bay Regional Park (such as at Arnside).

&
=
&

The Leisure Quartek & G KS FAYyIlI € StSYSyid Ay &dzZlJLR2 NI 2F (GKS Wi AGST g2N] =
LI FeQ SGK2a F2NJ . SNYSNERQ 1 dzo FyR O2YLINAaSa 2F (GKS { LI ClLOAftAGASE 9
Cafe/Cocktail Bar.

The proposalsan potentially conflict with:

e The facilities in some of the existing hotels that offer pools,
saunas and spa facilities.
e EXxisting local pubs in Grange town centre.

Area Action Plan The University of Liverpool$patial Planning In Actio



Action Time LeadAgency
Scale

Public footpath Long Term Grange Town
Improvement Council
Rebuilding of Short Grange Town
footbridges to the Term Council
Promenade

Installation of Short Grange Town

Public Art along

the Promenade VEm el

Development of | Long Term South Lakeland
an Iconic Building

(Entertainment District Council

Quarter) & Private Sector

Partners

Other Agencies/Partners Relative

South Lakeland District

Council, Voluntary Groups

South Lakeland District
Council, Voluntary Groups
South Lakeland District

Council, Voluntary Groups

North West Development
Agency, Cumbria Country

Council, South Lakeland

District Council, Communit

Groups

Cost
Low

Low

Low

High

Grangeover-Sands

Potential Funding Key Performance Indicator:
Source
Grange Town Council, Number of users using the

Heritage Lottery Fund footpaths to access the
promenade
Heritage Lottery Fund, Number of people usinthe
Grange Town Council footbridge
Heritage Lottery Fund, Increase of footfall and use

Grange Town Council  of walking routes on the

promenade
Local businesgroups. Number of users of the
Private Sector facilities, increased events

Companies. North Wesi & conferences held in the
Development Agency town.
South Lakeland District Increased spending in loce
Council. retail stores, increased
utilisation of locaproduce.
Increased reported tourisn

figures.
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The University of Liverpoold



Grangeover-Sands| 2008

Introduction of a Grange Town Increased investments in

mixed use :

Council the area.
development
proposal Increased VAT registration
(CammEiEE Increased graduate
Quarter)

retention rates, numbers of
younger families in local

population and GVA.

Area Action Plan The University of Liverpoolgpatial Planning IAction



Grangeover-Sands| 2008

4.2 HOLKER HALL AND GARDENS seasonally between 30March and 38 October. The Hall itself is an
impressive stately home and features an exciting ctittbe of books,

4.2.1INTRODUCTION furniture and beautiful paintings.

The importance of natural, built and cultural heritage assets in the
regengation of Grangeover-sands canot be underestimated. Holker
Hall is one such asset and while it is a successful tourist destination,
there is a significant opportunity to develop and expand the visitor
appeal, particularly with regard to families and young people. This
section of the Ation Plan will discuss the opportunities that exist at
Holker Hall and highlight a thorough set of actions detailing how these
opportunities can be realised and how the strategy links in with the
other sites and will finally suggest an implementation siiie for

Holker Hall.

i/ The Gardensare open Sunday
to Friday (closed Saturday)
between 10.30 and 17.30
seasonally between 3OMarch
and 30" October. The Gardens
contain a number of visitor
FGGNF OGA2Y A éK)\(')
{02y SKSy3aSQ adet

Holker Hall Gardens
fountain, a seesaw and a sundial.

4.2.2 CURRENT STATUS

iii/f The Courtyard Café, Holker Food Hall and Gift Saogpopen daily

from 1% March to 3¢" October D.30 and 17.30, October 310 24"

December between 10.30 and 16.00. The Holker Food Hall is relatively

small in size, but offers a range of local food produce including salt

marsh lamb from nearby Grangwer-

sands and also food produced on the

Holker Btate such Holker beef, Holker

ice cream, and also a range of local

cheeses.

At present Holker Hall and Gardens are important natural and cultural
assets which have much potential to contribute to the regeneration
strategy for Grang®ver-sands. Holker Hall and Gardens consists of four
key areas within the
site:

i/ Holker Haltis
open Sunday to
Friday (closed
Saturday) between

The Courtyard café offers hot and cold
10.30 and 14:45,

food, however, it does not link in with

Holker Hall, 2008
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the theme of local produce that it offered in the Holker Food Hall and o
this may be an area of fute opportunity.

iv/ The Lakeland Motor Museuns
open daily from March®iand 18"
December between 10.30 and 16.30.
This remains a key visitor attraction
at Holker Hall; however, there are
currently proposals to relocate éh

Motor Museum elsewhere. The Lakeland Motor Museum
4.2.3 OPPORTUNITIES

A review of the current status of Holker Hall and Gardens has
highlighted a number of potential opportunities for the destination:

e There is a significant opportunity to develop Holker Hall and
Gardens into a leading visitor destination with a variety of
regionally and nationally important annual events.

¢ More specifically, there is an opportunity to develop and

Due to a potential to improve family appeal at Holker Hall there
is also an opportunity to ensure that Holker Hall is awlail
attraction rather than a half day attraction that it is at present.

The amount of events at Holker Hall during theyes currently
limited (with just one Food Festival in June). There is therefore
an opportunity to host more events, particularly food festivals
and events such as cookery classes. This will enhance the
reputation of Holker Hall and the immediate surraling area,
including Grang®ver-sands, as a place for fine food and local
produce. The opportunity to promote Grangeer-sands as a
place of fine food and local produce also links in with the idea of
better promoting local food and local produce in thef&€ and

also the opportunity to purchase food sold in the café in the
Holker Food Hall.

There is an opportunity for longer opening times at Holker Hall,
and opening throughout the whole year rather than just seasonal
plus opening on a Saturday (perhapsscire on a Monday

promote Holker Halls @@ DF NRSya +Fa + dzyAljdzs whasieadkin ogderiomaximisgyignily gpreal

to enhance the appeal to families and children (including
school/educational visits) as this is a group which appears to be
undertargeted at present as there is currently a lack of facilities
that are aimed at chdlren.

There is also potential to make better use of the extensive,
beautiful gardens for outdoor events and activities. Make better
use of the outdoorsnore activities needed for children and
families-at present it is half a day rather than a full day out.

Area Action Plan
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e Whilst Holker Hall does attract relatively high visitor numbers at  concerts and firework displays.
present, the destination currently lacks an extensive marketing
strategy and promotion, particularly promotion by local hotels
and tourist information centres. There is therefore a significant

More specifically, it is suggested that
the events should include:

opportunity to develop a thorough marketing strategy for Holker ¢ high-profile celebrity chef
Hall and develop links with local hotels in Gramnger-sands. cookery classes and
4.2.4 ACTIONS weekendswith a chef such as
RickStein who has an avid
In response to the previous opportunities idéied the followingfour interest in local food produce or Food festivalscould bringinterest
keyactions are proposed: Gordon Ramsey from other areas

e The introduction of regulathemed food fairghroughout the
year and also specific food fairs
such as Easter and Christmas food

1. A thorough programme of exciting and stimulating events
throughout the year

A newextensiveprogramme of exciting and stimulating events fairs

throughout the year is proposedith a suggested timetable of three e Frequentfarmers marketgo

events per month (see figure xxx) which builds upon the current events promote fresh, local produce from

that take place at Holker Hall at the moment (at just four a year) the Holker Estate and the

Ly | O02NRIYyOS 6AGK GKS @A A& Adays T2NJDN?V@§F@@“%%¥%@@@%JAyﬁz I 62 NI R
over-sands.

F22R RSaldAylFrGA2yQ GKS LINPINFXYYS 27
events will have an emphasis on ==

events related to local food themes
but also leisure events such as
artwork exhibitions, flower shows,
opentair theatre events, music

increase the number of visitors to Holker Hall

by promoting Holker Hall and Gardens as a

place of fine food ath quality local produce,

. helping to boost the local economy and in

T . turn, promoting Grangevera  yRa | & I Wg2 NI R

Celebrity Chefs can bring in mor
tourists
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